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M ESSAGE  FROM CHRIS WATER-

SON, FFSI CEO—We are fast ap-
proaching our next get together at the 
10th S&M Meeting scheduled to be 
held in Bangkok from 13th to 15th Oc-
tober.   
 
For some of us, business certainly seems 
to be gradually returning to more 
profitable levels and we hope you will 
all take the opportunity in October to 
meet with the rest of the FFSI family to 

set your targets for the new Top Gun Challenge which is one way of 
plotting growth for your business in the year ahead.   
 
By the time this issue of enews is released by the hard-working team at 
NSO, we will be eagerly awaiting submission of your 2009/2010 Top 
Gun results and will be looking to computing the figures and determin-
ing the awardees which will be announced and who will receive their 
awards in October.   
 
Please ensure you submit your results before the closing date and re-
member these must be digitally signed-off by both parties to any 
MOA in order to qualify.   
 
We look forward to seeing you in Bangkok!! 

M ESSAGE  FROM STEVEN SEAH, 

MANAGING DIRECTOR, FFS THAI-
LAND—It is my pleasure, on behalf 
of the team at Feta Thailand, to 
invite you to attend the 10th FFSI 
Sales & Marketing meeting to be 
held in Bangkok from 13th to 15th 
October 
2010.  
 
We are 
sure that 

the recent political unrest has now ended 
and you can all be assured of a warm 
welcome to our Country.  
 
If you have the time, we strongly suggest 
that you add a few days to your trip to 
visit some of our beautiful beaches or to 
take an elephant ride in the jungle.  
 
Of course, shopping is also a pleasure in 
Thailand with a huge variety at very af-
fordable prices!   
 
We look forward to welcoming you to our 
City. 
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MEMBERS ANSWER THE QUESTION: “WHY FFSI?” 

 

M ESSAGE  FROM 

AJAY ROHIRA, DIRECTOR, 
HINDUSTAN CARGO LTD.
—On the occasion of our 
15th Year of membership 
in FFSI Network, we are 
pleased to express our 
complete contentment in 
our association with the 
network.  
 
Being part of FFSI Net-
work has been the best 
triumph that has ever 
happened to Hindustan 
Cargo Ltd. since the in-
ception of the company.  
 
The main objective has 
been to become a virtual 
Multinational Company 
leveraging on the plat-

form of the best Network 
of members globally.  
 
Our association with FFSI network has enhanced our global reach as 
well as growing business opportunities in the International Freight 
Management. FFSI Network has provided valuable recognition & 
success to our organization along with strength to compete with 
global forwarders.  
 
Having said this, we would like to extend our suggestion to all the 
network members to consolidate our volumes within the network 
members for long term benefits and as a group to be able to rep-
resent our combined strength to the carriers to improve our buying 
power.  
 
I take this opportunity to extend our sincere gratitude to the Man-
agement & Board of Directors of FFSI and all the members for their 
complete support to Hindustan Cargo Ltd. 
 
Thanking you!  
 
 
 
 
 
There may be periods where the business between your fellow 
members is down, but if you make it a priority to work with your 
FFSI partners and focus on cooperating with them toward increased 
business, you will be successful in achieving this goal. 
 
 
 
 

M ESSAGE  FROM 

TODD HINKLEY, CEO, AIR-
SEA FORWARDERS, INC.—
This decision was made 
before I was a part of the 
decision making process 
with these kinds of issues.   
 
But in talking with Mr. Ray 
Martel and Mr. Emil Justrich 
about this, the decision was 
made by ASF to join FFSI 
because it was felt by join-
ing it would make ASF bet-
ter able to compete in the 
market against our larger, 
world-wide competitors.    
 
Also, the financial guaran-
tees, and knowing that 
there was a process admin-

istered by the FFSI Board 
before agents were admit-
ted into the association, 
played a part in the deci-

sion.   
 
And lastly, ASF already had a relationship with FETA-HKG, knew Mr. 
Francis Ng and was confident that FFSI would be a strong and well run 
organization with Francis as the Chairman.   
 
Over the years we have developed more and more relationships 
within the FFSI network and our business has grown as a result.   
 
And since ASF joined the network, FFSI has added more professional 
and reputable agents in areas of the world where we did not have 
representation.  This has opened up many new business opportunities 
for ASF.   
 
It is important to be patient and don't expect the business to increase 
overnight as a result of joining FFSI.   
 
Take the time to get to know the members, develop relationships and 
discuss how, through mutual cooperation and good communication, you 
can work together to make the business grow for mutual success.   
 
A great way to do this is by attending the conferences.  Realize that 
no organization is perfect and there is always room for improvement.   
 
But when thinking about FFSI and its members, it is important to realize 
that the positive aspects far outweigh anything negative.   
 
 

 

U. S. A.  
AIR-SEA FORWARDERS, INC. 
 
 
10 YEARS FFSI MEMBERSHIP 

For over 29 years, Feta Freight Systems International has been very careful in selecting its members.  As a matter of fact, there are com-
panies who have been members of FFSI for over 25, 20, 15, and 10 years. Why did they join FFSI?  Why did they stay members for so 
many years? We have asked two FFSI members for over 10 and 15 years to answer the question: Why FFSI?  They were generous and 

cooperative in sharing their experiences through the years and in giving their advice to other FFSI members.  

AJAY ROHIRA 

INDIA 
HINDUSTAN CARGO LTD. 
 
 
15 YEARS FFSI MEMBERSHIP 

TODD HINKLEY 
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MEMBERS NEWS 

AUSTRALIA 
INTERNATIONAL CARGO SOLUTIONS 
 
ICS AUSTRALIA PLAYS MAJOR PART IN STATE GOVERNMENT 
PROGRAM 

Sydney's controversial de-
salination plant has been 

switched on and is pumping 
purified sea water into the 
city's drinking supply.NSW 
Premier Kristina Keneally 
pushed the button on the 
$1.9 billion plant, at Kurnell 
in Sydney's south early in 
2010.At capacity, the plant 
will generate 250 million 
litres of water a day, pro-
viding around 15 per cent 
of Sydney's water supply.  
 

In Early 2009 ICS was awarded the task of handling the formalities 
involved with the importation of the pipe laying barge the  NEBULA 
which was used in the construction of the Sydney desalination plant 
built at Kurnell.  
 
The NEBULA is a pipe laying barge which is 97 meter long and 
weighs  5,500 tonnes.  It was imported to lay dual pipes on the floor 
of Botany Bay from Kurnell to Kyeemagh.  
 
The desalinated water is then pumped through the pipes from  
Kurnell to Erskinville.  
 
The NEBULA was transported from Malaysia on the Black Marlin, a 
semi-submersible vessel controlled by Dockwise.  The Black Marlin was 
lowered in Sydney Harbour, to a level that would enable the NEBULA 
to be floated off. The Black Marlin was then refloated. The NEBULA 
was then towed by tug to a purpose built wharf at Kyeemagh in Bot-
any Bay. The pipe laying process took approximately 8 months.  
 
The importation involved meetings with Australian Customs, AQIS and 
Sydney Ports to coordinate the offloading and various Government 
releases to ensure that all operations went smoothly.  
 
This is another example of the long-term respect in the Australian 
marketplace for International Cargo Solutions. 
 

 

TAIWAN     
FETA FREIGHT SYSTEMS (TAIWAN) LTD. 
 
FFS TAIWAN TO PROVIDE SUPPLY CHAIN MANAGEMENT, PO 

MANAGEMENT AND VMI 

In order to boost the 
Global competitiveness & 

brandings of Small & 
Medium Taiwanese Com-
panies (which are mostly 
are targeted Clients) we 
have tied up with a local 
I.T. Company (Prolink) to 
implement the following: 
  
A) Logistics & Supply 
C h a i n  M a n a g e -
ment:  Since we are lo-
cated inside the Far 
Glory FTZ, we aim to 
utilize the benefits of this 
area to encourage & 
assist local Suppliers with 
factories based in China 
to set up a Hub here so 
that they can move their 
shipments from China 
either by Sea or Air to 
this Hub for: 
  
1) Re-distribution within 

Taiwan 
 
2) Re-assemble semi finished products & then re-export tax free all 
over the World. 
 
3) Consol their China shipment along with their Taiwan shipment & 
ship them out together avoiding extra terminal charges and duties. 
 
4) To assist them in securing more Global tenders by increasing effi-
ciency & competitiveness while reducing cost & duties. 
  
B) P.O. Management & Vendor Managed Inventory:  with our joint tie 
up with Prolink, we have set up a warehouse Management System 
and encouraging current LSP (Logistic Service Providers) and Vendors 
to use this platform for all their requirements. 
  
C) E-Logistics:  with our tie up with Prolink (domestic I.T. Service pro-
vider) who also have their presence in China and emerging markets 
like Vietnam, we have updated the software in the VMI & WMS plat-
forms in order to increase the efficiency of E-Logistics which simultane-
ously assist in the overall requirements of the users for better man-
agement. 
  
Just to summarize the above, we intend to make Far Glory FTZ, the E-
Logistics Hub of the Asia Pacific region and increase the business of 
the Taiwanese suppliers. 
  
Just for reference, we have already secured a few local suppli-
ers since this project was implemented like Chinpoon, Advantech, 
Richtech and are already targeting more clients. 
 
We had envisioned all the above since our Company relocated and 
moved inside the Far Glory FTZ Area and now, we will be able to 

provide the above mentioned services which was tailor-made espe-
cially (for all the Taiwanese Companies based in China) who can 
enjoy our services for all their transshipment cargoes via this FTZ ex-
empt of import duties and other benefits. 

IMPORTATION OF THE NEBULA 

STANLEY CHEN, MANAGING DIRECTOR 
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MEMBERS NEWS 
 
INDIA      
WORLDWIDE LOGISTICS (INDIA) PVT. LTD. 
 
WWL-INDIA GETS THE TOP AWARD FROM MARTIN AIR

WWL-India was adjudged 
as the best supporter of 
Martin Air from Chennai 
during the year 2009 and 

received the TOP AWARD 
at the Awards Function held 
in Chennai on May 27, 
2010.  
 
This was a notable achieve-
ment for WWL because we 
were on TOP beating the 
multinationals in the race as 
WWL’s air export tonnage 
from Chennai is steadily 
increasing over the years.  
 
WWL has gained a prestig-

ious slot among the TOP 5 

forwarders on air exports from Chennai.  Mr.Bala, Managing Director 

of WWL is receiving the Award from Mr.Harm Winkeler, Vice Presi-

dent-Asia Pacific of Martin Air. 

 

CORPORATE PRICING TEAM OF WWL-INDIA 
 
WWL is constantly working towards providing seamless support ser-
vices to the network partners and as a result of various initiatives 
taken by us in this direction we have now created a Corporate Pricing 
Team.    Henceforth the following persons will be responsible for all 
your enquiries from any part of India: 
 
Air Export  
Mr.Senthilkumar -  Email : airexp.enq@go2wwl.com   
Skype:senthil-wwl  Mobile : +91 94440 71801 
Copy your mails to : Mr.Bala Email : bala@go2wwl.com 
 
Sea Export 
Mr.Muraleedharan - Email : seaexp.enq@go2wwl.com  

Skype : wwl.oceanpricing    Mobile : +91 96000 96448 
Copy your mails to : Mr.Veeru Email : veeru@go2wwl.com 

 

 

 

 

 

 

 

 

 
Imports into India 
Mr.Satish Kumar - Email ; imports.enq@go2wwl.com  
Skype :satish-wwl  Mobile : +91 99400 36421 
Copy your mails to : Mrs.Maragatham Email : 
tpm@go2wwl.com  Mr.Veeru Email : veeru@go2wwl.com 
 
We request the network partners to extend full support to us in this 
new endeavour and in future we intend to come up with many more 
such initiatives to improve our service levels. 
 
 
 
 
 
FULL FLEDGED TEAM IS IN PLACE AT WWL-HYDERABAD  
OFFICE 
 
Effective from 1st June 2010, WWL-Hyderabad office has been 
upgraded as a full fledged Branch with a Branch Head supported 
by sales and operation teams.   
 
Office address 
Worldwide Logistics ( India ) Pvt Ltd  
No. A17, Ground Floor , Indian Air Lines Colony, 
Opp Begumpet Air Port , Begumpet, Hyderabad - 500 003 
Tel No. +91 - 40 27902586,  Fax No. +91 - 40 27902587 
 
Branch Head:  
Mr. A. MAJEED, Deputy General Manager 
Email: majeed@go2wwl.com , Mobile No.+91 9849035033 
Mr. L. Amar, Sr. Sales Manager 
E-Mail: amar@go2wwl.com , Mobile No.+91 9849637752 
Mr. A. Ramesh,  Asst Manager Sales 
E-Mail: sales.hyd@go2wwl.com , Mobile No.+91 9949422088 
Mr. S. M. Ghouse, Manager - Key accounts 
E-Mail: ghouse@go2wwl.com ,  Mobile No.+91 9949776786 
Mr. Mir Taufeeq, Dy Manager Customer Service   
E-Mail: cs.hyd@go2wwl.com , Mobile No.+91 9000644786 
Mr.B. Suresh Kumar, Sr Exec - Imports Operations Department 
E-Mail: all.hyd@go2wwl.com ,  Mobile No.+91 9949777861 

Mr. M. Naresh Kumar, Exec - Operations Department 
E-mail: all.hyd@go2wwl.com   
Mr. Satish Kumar, Jr Exec - Operations Department 
E-mail: all.hyd@go2wwl.com 
Mr. Md. Ibrahim, Jr Exec - Operations Department 
E-mail: all.hyd@go2wwl.com 
 

Request network partners to extend your full support and coopera-

tion to our Hyderabad Team. 
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AUSTRALIA 
INTERNATIONAL CARGO EXPRESS PTY. LTD. 
 
HINDUSTAN CARGO LTD. AND INTERNATIONAL CARGO 
EPXRESS PTY. LTD. SALES TRIPS 

NETHERLANDS 

VCK AIR B.V. 

MARC KORT’S RESIGNATION FROM VCK AIR B.V. 

After 10 years of 
dedicated service to 
VCK Air BV, Marc 

Kort has resigned as 
General Manager 
effective August 31, 
2010.   
 
Under Marc’s leader-
ship, the entire team 
within the company 
have achieved great 
things not least the 
fact that Marc leaves 
behind a sound, 
strong and pro-active 
business, which is well 
placed to continue its 
underlying objective 
of delivering an on-
going high quality 
service and subse-
quent growth. 
 
Marc has also served 
the FFSI Board of 
Directors for several 
years and his support 
to the network and its 
members has been a 

great contribution.   
 
To replace Marc Kort,  
Thomas Egbers has 
been appointed as 

General Manager of VCK Air B.V. Thomas has an extensive ex-
perience in various (airfreight) logistics management functions.  The 
management team is confident that VCK Air B.V. will continue to 
serve its clients and the FFSI Network on the high level as you 
would expect.  

MEMBERS NEWS 

Hindustan Cargo Ltd. 
and International Cargo 
Express Pty. Ltd. proving 

that India and Austra-
lia have more in com-
mon than the three 
C's: Commonwealth, 
Curry and Cricket. 
 
By putting our energies 
together in true FFSI 
manner, Ronald Spahr 
and Ajay Rohira during 
the Athens conference in 
March 2010 agreed for 
a joint Sales Visits in 
India and Australia to 
promote this highly po-
tential trade lane. 
 
Keeping their “Walk 
the Talk “ approach 
through mutual prepa-
rations and efforts,  
Hindustan Cargo Ltd. 
and International Cargo 
Express Pty. Ltd. con-
ducted a successful sales 
trip throughout India in 
the last weeks of May 

and early June 2010.   
 
Both organizations are 
enjoying the fruits of the 
efforts and next trips 
are being planned.  

 

DEEPAL SHAH (HCL), MICHAEL PORRET (ICE),  
AJAY ROHIRA (HCL), AND GIRISH PANDEY (HCL)  

MARC KORT 

MADAGASCAR 

ROGERS I. D. S.  

ROGERS IDS HAS MOVED TO NEW OFFICE 

Following move of Rogers 
I. D. S. Madagascar 
(Antananarivo) to a new 
location, hereunder is the 
new contact details: 
 

Zone Forello Tanjombato  
Antananarivo 102, Mada-

gascar 
Tel:  +261 20 2226903 

/04/05/09 
Fax: +261 20 2222381 
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 SINGAPORE—VENUE OF THE 30TH FFSI ANNIVERSARY AND  
 WORLDWIDE CONFERENCE TO BE HELD ON MARCH 16-18, 2011 

Founded as a British trading colony in 1819, since it's independence 
on 9th August 1965, it has become one of the world's most prosper-
ous countries and sports the world's busiest port. Combining the sky-
scrapers and subways of a modern, affluent city with a medley of 
Chinese, Malay and Indian influences and a tropical climate, with 
tasty food, good shopping and a vibrant nightlife scene, this Gar-
den City makes a great stopover or springboard into the region. 
 
Singapore is a small country on a small island, but with just over five 
million people it is a fairly crowded city and in fact second only to 
Monaco as the world's most densely populated country. The center 
of the city — consisting roughly of Orchard Road, the Riverside and 
a chunk of Chinatown — is known in acronym-loving Singapore as 
the CBD (Central Business District).  
 
Singapore prides itself on being a multi-racial country, and has a 

diverse culture despite its small size. The largest group are the Chi-
nese, who form about 75% of the population. Located a mere 1.5 
degrees north of the Equator, the weather is usually sunny with no 
distinct seasons. Rain falls almost daily throughout the year, usually 
in sudden, heavy showers that rarely last longer than an hour. How-
ever, most rainfall occurs during the northeast monsoon (November 
to January), occasionally featuring lengthy spells of continuous rain.  
 
Getting around Singapore is effortless: the public transportation 
system is among the best in the world and taxis are reasonably 
priced. Very few visitors rent cars. If you are staying in Singapore 
for some time, the fare card might be a worthwhile purchase. You 
can store value on it and use it on the MRT trains as well as all city 
buses at a 15% discount. 

 
On the cultural side of 
things, Singapore has 
been trying to shake 
off its boring, buttoned
-down reputation and 
attract more artists and 
performances, with 
mixed success. The star 
in Singapore's cultural 
sky is the Esplanade 
theatre in Marina Bay, 
a world-class facility 
for performing arts 
and a frequent stage 

for the Singapore Symphony Orchestra. 
 
 
 
 
 

ESPLANADE THEATRES BY THE BAY  

Shopping is second only to eating as a 
national pastime, which means that 
Singapore has an abundance of shop-
ping malls, and low taxes and tariffs 
on imports coupled with huge volume 
mean that prices are usually very com-
petitive. While you won't find any ba-
zaars with dirt-cheap local handicrafts 

(in fact, virtually everything sold in 
Singapore is made elsewhere), goods 
are generally of reasonably good 
quality and shopkeepers are generally 
quite honest due to strong consumer 
protection laws. Most stores are open 7 
days a week from 10AM until 10PM, 
a l t ho u g h  s m a l l e r  op e r a t i o n s 
(particularly those outside shopping 
malls) close earlier — 7PM is common 

— and perhaps on Sundays as well.  
 
Singapore is a melting pot of cuisines from around the world, and 
many Singaporeans are obsessive gourmands who love to makan 
("eat" in Malay). You will find quality Chinese, Malay, Indian, Japa-
nese, Thai, Italian, French, American and other food in this city-state.  
 
Singapore is justly famous for its food, a unique mix of Malay, Chi-
nese, Indian and Western elements. The following is only a brief sam-
pler of the most popular dishes.  

 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 

Singapore's nightlife isn't 
quite a match for Pat-
pong, but it's no slouch 
either! Some clubs have 
24-hour licenses and few 
places close before 3 
AM.  
 
Friday is generally the 
biggest night of the week 

for going out, with Saturday a close second. Sunday is gay night in 
many bars and clubs, while Wednesday or Thursday is ladies' night, 
often meaning not just free entrance but free drinks for women. Most 
clubs are closed on Monday and Tuesday, while bars generally stay 
open but tend to be very quiet.  
 
Singapore makes a good base for exploring South-East Asia, with 
nearly all of the region's countries and their main tourist destinations!!!  

SIM LIM SQUARE  

CHILI CRAB, SATAY, KATONG LAKSA, HAINANESE CHICKEN RICE  

CLARKE QUAY BY NIGHT  

SKYLINE VIEW OF SINGAPORE AT NIGHT 
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LAUNCHING SOON, NEW FUNCTIONALITIES IN OUR WEBSITE 

For months now, the FFSI Network Services Office has been focus-
ing a lot of effort to improve the functionalities of our website.  A 
more useful and interactive website that not all networks may have. 
We are delighted that we are in the process of launching new fea-
tures and facilities in our website. 
 
From the screen shot above, you will see that when an FFSI Member 
logs in, a new “Welcome Page” layout will be viewed.  There are 
tab menus consisting of "Reminders", "Recent Activities", "Updated 
Members", "Who's Online" and “Support” tabs.  
 
The new buttons under “things you can do today” are for our mem-
bers to see what pages they can access under their account. 
 
“Reminders” facility will check all the tasks that every member 
needs to accomplish depending on the access role (e.g. AR In-
Charge: This will remind the AR In-Chare every month that he or she 
needs to submit the AR report for the current month.  
 
“Recent Activities” will keep track of what an account user have 
been doing on their company information.  “Who’s On-line” facility 
is a section where you can see who are currently online in our web-
site. 
 
 

One of the added features of our website is that every account user 
may upload a profile photo. This photo will appear on the "Who's 
Online" facility and on their company manual. 
 
All company manuals will now include photos you upload on your pro-
file and an image with "Photo not available" will be shown if you have 
not uploaded your photo on your profile. 
 
The new enhanced website also features “Search Engine” which allows 
users to search for anything in our website. This will search all tables in 
our database that contains text contents.  We also have the “What’s 
New” facility  containing announcements or current news from all FFSI 
Network Offices. This will be sent through email broadcast and  pro-
vides a link to the whole story of the announcement or news.  This also 
allows our members to post their comments related to the announcement 
or news just like Twitter, FB or Friendster. 
 
The new upgraded website has been optimized for faster loading of 
every page and these are just some of the enhancements in our  web-

site to ensure better network services.  For suggestions or comments,  
please send them through our website www.ffsintl.net via the 
“Suggestion Box”. 
 
 



 
FFSI CODE OF ETHICS…. 

 
1.  MAINTAIN HONESTY, INTEGRITY AND CONSISTENCY. 

2.  COMPLETE TASKS AND OBJECTIVES ON TIME AND KEEP TO YOUR PROMISES . 

3.  REACH DECISIONS AFTER EFFECTIVE OPEN COMMUNICATION, LISTENING & CONSULTATION. 

4.  UNDERSTAND, TOLERATE AND RESPECT CULTURAL, RELIGIOUS AND OTHER DIFFERENCES. 

5.  ADD VALUE TO ALL YOUR PARTNERS. 

6.  PROMOTE A STRONG TEAM SPIRIT. 

7.  LEARN FROM MISTAKES. 

8.  BE INNOVATIVE AND CREATIVE; TAKE THE INITIATIVE. 

9.  CELEBRATE SUCCESS. 

10.  TO DISPLAY, EXPLAIN AND ENDORSE THIS CODE OF ETHICS TO ALL COMPANY STAFF 

CORPORATE HEADQUARTERS—HONG KONG 

Address  : Newport Centre, Phase 2, Flat 1-3 

     3/F., 116 Ma Tau Kok Road 

     Tokwawan, Kowloon, Hong Kong 

Telephone : (852) 26276000 

Fax  : (852) 27640664  

Contact   : Francis Ng, Life Chairman 

    (Mobile: (852) 9482 4625) 

E-mail   : francisng@flynt.com.hk 

    ffs@netvigator.com 

Contact  : Ada Lai, Secretary General 

    (E-mail: ada@flynt.com.hk) 

    Polly Chan, Coordinator 

    (E-mail: polly@flynt.com.hk) 

 

NETWORK SERVICES OFFICE—PHILIPPINES 

Address  : Gedcor Square, Suite 6, Irasan Street 

    Corner Ninoy Aquino Avenue 

    Parañaque City, Philippines 1700 

Telephone : (63) 2 8206355 

Fax  : (63) 2 8292752 

Contact  : Dan Angeles, Chief Operating Officer 

    (Mobile: (63) 920-9082404) 

E-mail  : dangeles@ffsintl.net 

Contact     :  Joy Mortel, Network Services Administrator 

    (E-mail: jmortel@ffsintl.net) 

                Mike Garcia, Network Systems Administrator 

    (E-mail: mgarcia@ffsintl.net) 

FETA FREIGHT SYSTEMS INTERNATIONAL (FFSI ) is a global network of freight forward-
ing companies rendering the full spectrum of transport services including multimodal, lo-
gistics and other specialised cargo handling related activities. 
     
FETA was organised in 1982 by a group of Far East Asia-based freight forwarders with 
the objective of seeking reliable, aggressive and locally managed companies to form a 
strong strategic global network of alliances. In 1989, a core of FETA members incorpo-
rated FETA FREIGHT SYSTEMS INTERNATIONAL LTD. 
 
Its objective is to form strong strategic alliances with prospective parties in potential 
countries trading under a unique name called FETA FREIGHT SYSTEMS. They will cater to 
the challenges of a globalising industry by offering the highest level of international 
freight forwarding and logistics services to the customers. 
 
Any qualified forwarder who wants to develop and expand their network can be part 
of FETA FREIGHT SYSTEMS INTERNATIONAL  

We’re on the web: 
          www.ffsintl.net 

CEO’S OFFICE—SOUTH AFRICA 
Address : Eastside Corporate Close 
    807 Richards Drive 
   Midrand, South Africa 
Telephone : (27) 11 5649701 
Fax : (27) 866 369145 
Contact  : Chris Waterson, Chief Executive Officer 
E-mail  : watersonc@khuseti.com 
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F E T A  F R E I G H T  S Y S T E M S  I N T E R N A T I O N A L  

VISION 
To create a Global Network of largely independent and highly professional Freight 
Forwarding & Logistics companies operating in harmony worldwide. 
 

MISSION 
To provide, through our Network Offices, the highest standards of competitive service 
delivery based on the principle of utmost integrity and offering personalised solutions 

to meet with every customer's requirements. 

  

FFSI VISION & MISSION 


